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PHILIP MORRIS USA _ INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 

To : Peter Gassiraro Date: April 6, 1993 

From: Jose Fontanez 

Subject: BENSON & HEDGES FOLDING STADIUM SEAT 


CREATIVE BRIEF. 



Brand Name: 
Project Title: 

Market/Dates: 


Issued By: 
Date Issued: 
Due Date: 
of Purpose : 


Benson & Hedges 

Benson & Hedges Folding Stadium 
Seat 

Folding Seat will be utilized at 
outdoor Benson & Hedges Music 
concerts 

Jose Fontanez 

April 6, 1993 

See Below 


Benson & Hedges Blues & Rhythm is seeking a creative concept to be 
to be applied on a corrugated folding seat. 


II. Program Objectives : 

• To expand awareness of the Benson & Hedges Festival 
involvement; 

• To generate product trial and repeat purchase against 
a strong competitive field; 

• To gain and maintain brand loyalty; and incremental unit 
sales 


III. Prograro Strat.ecLi_e_S : 


To extend Benson & Hedges participation while presenting a 
major Music concert at outdoor Community Festivals; 

To reinforce brand position and imagery in the marketplace. 


IV. Executi.onal Cons iderations: 

Header: Benson & Hedges Rhythm & Blues 


A) 


Source: https://www.industrydocuments.ucsf.edu/docs/thgm0004 


^S^SSSOPO, 
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Warning Box: Item will be distributed as a consumer 

incentive giveaway, no warning box or 
t&n required. 

Copy: Need to place a CAUTION warning 

message which will be placed in the 
seating portion of the folding chair. 

V. Item ..S.i.z.e_ : 

Sample attached. 

VI. Detailed Due_D_ahe. : 

Art and keyline due by April 23 for review. 


jyr/me 

cc: I. Broeman 

M. J. Gennaro 
P. Henriques 
E. Merlo 
E. Moore 
Y, Robinson 
S. Smith 


Source: https://www.industrydocuments.ucsf.edu/docs/thgm0004 


2040552736 



